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Providing Canadian entrepreneurs, a collaborative
platform to tell their stories and connect with a peers.
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Our community media model drives greater conversion and more importantly a \
deeper lasting connection with our subscribers.

« CONVERSION. With average 30%+ open rates from 100k loyal subscribers/members and over 50k
social impressions monthly, we have a loyal and engaged following. With Canada’s Podcast you get
these benefits.

« FOCUS: You can target and connect with a loyal audience of entrepreneurs, business owners, and
Innovators across Canada and beyond.

« REACH: You touch regional and national and global listener and viewer base.

 BENEFITS: You obtain long-term impressions, extended reach, and a high ROI
(4.9x average ROI on podcast advertising).
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The New Influencer Medium
//

Access an engaged and micro-targeted audience \
By adding podcast advertising to your marketing plan, you can capture a dedicated and highly
focused audience and deploy some deep and more authentic marketing messages. In content
streaming media CPM is less important than time spent listening or viewing the podcast.

Extended Reach and Repetition

When you buy a podcast and/or some episode advertising, it’s a one-time charge with a forever
benefit. Listeners can replay episodes, and you can link your site or emalils to the podcast
messaging.

Multichannel Marketing Support to Boost Coverage

And at Canada’s Podcast it’s not just the podcast that tells your story, it’s our almost daily
newscasts, bi-monthly newsletter and influential social presence that rounds up your coverage
creating lasting impressions and views.



The Canada’s
Entrepreneur
Audience

C

Entrepreneurial, small/large business segment

Our primary audience are business owners, entrepreneurs and
a business-focused demographic across Canada. In other
words, independent thinkers, business decision makers and
initiators.

This is a great segment to connect with because they are an influential
and curious demographic that has the following media statistics:

» Podcast listeners have the following traits®:

$75,000+ Average Household Income
They own more businesses: 41 percent own two or more businesses
They create more jobs: 32 percent employ five or more employees

They take their work outside of their home: 43 percent work in an office as
opposed to home

They stay in business longer: 43 percent have been in business for more than ten
years

They make more money: 14 percent reported 2013 revenues over S1 million

They are also the most optimistic profile; with 30 percent expecting “much
higher” revenue?

1 source: Nielsen Digital Media Lab, Podcast Sponsorship Study



Entrepreneurial, small/large business segment media behaviour:

1. Authentic Engagement
Research by Edison Research reveals that 54% of podcast consumers say

Th e Va I u e they are more likely to consider the brands they hear advertised on

podcasts leading to higher levels of brand affinity and loyalty.

Of a LOyaI 2. Thought Leadership

According to a report by Nielsen, 69% of podcast listeners agree that

P d t podcast ads increase their awareness of new products or services. By
O Ca S delivering valuable insights and expertise through podcast content, brands

. can establish themselves as trusted authorities.
Audience

3. Consistency and Longevity

Podcasts authentically engage with audiences, building communities,
showcasing thought leadership, evoking emotional connections, and
maintaining consistency. Brands that prioritize this medium can gain a
competitive edge in fostering brand loyalty and advocacy.
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TH E B RAN D The Value Proposition

* Risk-free targeted email marketing to over 100K

PROM ISE subscribers

At CE we can help you shape e Authentic podcasts that get audience attention

the future and focus on your A bi monthly newsletter that has an average of
customers and new customers 70k opens monthly
with their UNIQUE stories.

* Newscasts and knowledge based content that
gets attention
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THE CE BRAND The Canada’s Entrepreneur

Value Proposition

—

We focus on
entrepreneurs across e Our audience demographics are your
Canada and share their customers
UNIQUE stories e Our multi-channel marketing approach means

and share success much more than programmatic ad programs.

* We get you engaged with your target
audience and find new customers.

* In some instances, we share in your success
through affiliate performance commissions



Our Community
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2" New Community Media Model

B2C communities rely heavily on user-generated
content, including reviews, testimonials, and social
media posts, which build trust and enhance the
brand's credibility.

Content in B2B communities is primarily created by
businesses to market themselves and showcase
their expertise.

Utilized for marketing, customer service, customer
success, and product development.

Utilized for marketing, customer service, and
customer engagement.

Showcase expertise, collaborate on ideas, share
industry knowledge, and build professional
networks.

Engage individual consumers, providing a platform
for customers to share experiences, ask questions,
and connect with the brand on a personal level.

It's All About the Connection You Make



The Core:
Entrepreneurial
Journeys

The lens we tell our stories thro

We/You are Storytellers

Entrepreneurship is hard. At times it d Labrador
long and lonely road. it preneurs
are often knocked down,let down
and there is no shortage @
breaks. They also rise to the occasion,
persevere, show tenaciousnessand

resilience in the face%( A el

adversity.

dward Island

We highlight the following=" e

« Their perspective
e Insights
 Challenges
 Ways to victory



Recent Successes

Mark Tewksbury for
eBay

July Gaudrey for RBC
Insurance

NewsCast with
Canadian Taxpayers
Federation

SVB Sponsored
Podcasis

Cooperators
Insurance

3-month campaign with e-Bay got over 600,000
impressions.

We showed results-based stories that converted
numerous new customers.

One-month campaign focused on positioning RBC
Insurance for SME.

Podcast got 30,000 views and tons of interest.

This was a news push and apart from significant
social views the newscast got over 36,000 views
on YouTube.

This was a national/regional campaign that did
very well with the top podcast getting 14k views
even though SVB was going though some grief in
the USA

Cooperators have done a number of campaigns
using podcasts, newscasts, banners and have
excellent numbers

Multi-channel marketing that
reaches out to a known
user/subscriber base is the future
of marketing.

30%+ avg. open rates

100,000+ subscribers




Current CP
Media Metrics

e Lifetime YouTube Views 550,000+

« Audio Downloads: 285,000+
(Apple, Spotify, Podbean & Google)

 Monthly Social Impressions 250,000+

e YouTube Subscribers 3,000

* Avg. Household Income $75,000

« Age Demographic 18-54

« Split Gender Demographic 50/50 (approx.)

» Newsletter Member/Subscribers 100,000 WITH 30%+
open rate (that’s about 40k monthly impressions.)

800+ podcasts



This 3-month
campaign with e-Bay
got over 600,000
impressions. We
showed results-based
stories that converted
new customers.



« Twice-Monthly newsletter

 Monthly newscast infotorial for three months
(Feature Interviews)

« Dalily newsposts coverage
« Weekly National/Provincial news roundup

 Newscasts that cover Quebec, Ontario, Atlantic
Canada, BC and the Prairies

* Social newscast distribution
100,000 subscribers

 35% average open rate and average of 3 clicks after
open



Sponsored Podcasts Get Results

Examples of sponsored content

10,000+ views on YouTube. 49,000+ views on YouTube.

36,000+ views on YouTube.

Wil rssinarance comgeeup-tanelits o dscors monm slou how
Girug Benedti Sobrimne can make a difference for wour busness

34,000+ views on YouTube. 8,000+ views on YouTube.



Episode Advertising ($1050.00)

Podcast episode ads are the promotional breaks in the main podcast content.
The ad is a host pre- recorded pre/mid roll message inserted into the content.

 15-30 second podcast pre/mid/post-roll ads.

» Shared across podcasts, newsposts and web site and social platforms.
Newsletter Content & Advertising ($2,100.00)

 News Articles and podcasts in our twice-monthly newsletter

* Brand placement in our newsletter (85k subscribers).

« Shared across our web site and social platforms
Focused Newscasts ($2,850.00)

* 10-minute interviews spotlighting your business and focusing on news
components

* Organic reach: 50,000 social impressions + 85,000 newsletter subscribers (30%
open rate).



Sponsored Story Podcasts ($5,450)
* 30-minute podcast in infotorial format.

* Social boost to increase coverage across YouTube, Facebook, Instagram,
LinkedIn, and TikTok.

 Coverage in our newsletters, newsposts, and website branding.

Partner-Level Sponsorship ($6,500 monthly for min of 3 months)

* Prolonged exposure via newsletters, newsposts, our website and podcasts.
 Three podcast episodes dedicated to your brand.

« Brand placement in daily newscasts, pre/mid-roll ads, and website.
 Enhanced social distribution for extended reach.

 Fireside chat and/or live webinar outreach sessions

Member-Driven Knowledge Hub Webinars, Coaching, Special Features & Events
 Live/on demand webinars and coaching sessions (custom)

« Specialized coaching and learning-driven events (custom)

« Special Features & Events that require and interactive audience (custom)

« Programming that enriches our audience (often co-produced)




Typical 6-Month Performance Marketing Campaign

Performance Marketing Campaigns

» Coalaborate with us to create performance-based
campaigns, leveraging podcast episodes,
newscasts, newsletters, webinars and social media
to generate qualified leads.

» Ad placement across all platforms.

* Dedicated podcast/newscast series over 3-6
months.

» Social engagement to drive results.

* Live webinar/outreach sessions

Cost/Benefit

» We charge aninitial setup fee and then share your
success via affiiate sales commissions based on
your product or service

» Setup/production kick-off budget (after the
initial period the setup fee may be reduced
or absorbed based on performance

revenue),

+ Affiliate commission on leads and/or sales
runs for 24 months.

Canada’s Entrepreneur
Bi-Monthly Newsletter

» Bi-monthly sponsored articles/podcasts you
and other independent experts.

» Monthly newsletter to 85,000+

» Subscribers (averages 23%+ open rate) and
on our website.

Daily Newsposts & Social Amp &
Web Site Branding

» We will geo-locate our social pushes
* YouTube Branding and Episode Advertising
» Web Site Branding

15-30 second pre/mid-roll
messaging on our podcasts during
this period.

» The ads will run on many of our podcasts
over a 2-month period.

* YouTube branding across CP podcasts.
» Promotion across CP channels & platforms

 Provide Video for your websites and social
channels



Thank You
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Thank You
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https://canadaspodcast.com/
https://open.spotify.com/show/6mbAebfHr6nVEgX1VCm20N
https://twitter.com/canadaspodcast?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.facebook.com/canadaspodcast/
https://www.instagram.com/canadaspodcast/
https://canadaspodcast.podbean.com/
https://podcasts.apple.com/ca/podcast/canadas-podcast/id1409446928
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